Categories — Campaigns
C-1 — Social Media Campaign

C-7 — Public Affairs

Integrating a combination of online and mobilebased tools such as forums, blogs, podcasts, videos
and/or social networking sites to engage, share,
inspire and/or activate people and community.

Programs designed to affect legislation, government regulations, political activities or candidacies
on a local, state or federal government level.

A. Blogs
B. Podcasts/vodcasts
C. Web casts
D. Social Networking (YouTube, Twitter, Facebook,
etc.)
E. Webinar
F. Other
Provide a hard copy of supporting materials.
C-2 - Media Relations
Driven entirely by media relations, the entry
should be a comprehensive effort to work with
media to help showcase and/or communicate an
organization’s goals, point of view, or new and/or
existing products or services.
A. Print
B. Radio
C. Television
D. Audio News Release(s)
E. Video News Release(s)
F. Media kits/Supporting Material
G. Two or more of the above
C-3 — Community Relations/Public Service
Programs that (1) improve or maintain an
organization’s relations or image in the communities
in which it operates, or (2) advance public
understanding of societal issues, problems or
concerns.
C-4 — Crisis Communications
Programs developed to help an organization
communicate effectively with various audiences,
including the media, during an event, crisis or
emergency situation.
C-5 — Internal Communications
Internal programs designed and implemented
to enhance an organization’s relations with its
employees, their families and retirees.

C-8 — Special Events, Observances or Fundraisers
An event or series of events designed to attract
attention to a product, service or commemorative
occasion or to raise money for the organization.

Campaign Entry Format
Judges will evaluate the campaigns based on a
concise summary, no longer than two pages, which
should include the four areas listed below. At the
top of the first page, include the entry category,
the title of the entry and who the entry is being
submitted by.

Judging Areas
Research
Analyze or describe the situation on which the
program is based. When addressing the actual
research component, describe who specifically
initiated the research. Was it in response to a
problem or to examine a potential problem? Did
research help to redefine the situation in any way?
How was the research relevant to shaping the
planning process? How did the research help define
the audience(s) or the situation.
Planning
How do the plans correlate to the research
findings? Who was involved in the planning? In
general terms, what was the plan? For example,
what were the specific objectives that were set
out? Who were the target audiences? What was the
overall strategy employed? What materials were
used (provide examples as supplements to the two
summary sheets)? What was the budget?
Execution
How were the plans executed and what were the
results? In general terms, how did the activities
flow? Were there any difficulties encountered?
If so, how were they handled? Were other
organizations involved? Were other non-traditional
public relations tactics (i.e., advertising) employed?

C-6 — Marketing Communications

Evaluation

Programs developed to publicize and promote new
or existing services, idea or products in either of
the following categories:

What method(s) of evaluation were used? How are
results related to research findings? How are
results related to strategic objectives? (Note:
media circulation figures are not acceptable as the
only means of quantitative measurement).

A. Business-to-Business
B. Business-to-Consumer

Categories — TACTICS
T-1 — Internal Publication
Submit at least three consecutive issues of a
publication designed with the sole purpose of
communicating to employees, their families, retirees
or closely-related non-employee audiences.
A. Up to Two Colors
B. Three or More Colors
T-2 — External Publication
Submit at least three consecutive issues of a
newsletter, magazine or tabloid.
A. Up to Two Colors
B. Three or More Colors
T-3 — Brochures
Pamphlets, booklets, or other small publications
designed to inform a target audience about an
organization, product, service or issue — generally
in the form of a tri-fold or a simple format. Submit
one copy of the publication.
A. Two Colors
B. Three Colors or More
T-4 — Special-Purpose Publications
Single-issue, multi-page publications designed
for a special purpose. Submit one copy of the
publication.
T-5 — Annual Reports
Publications that report on an organization’s
annual performance.
A. Companies
B. Not-for-Profit Organizations
T-6 — Executive/Opinion Communications
Articles intended to shape opinion and/or
influence thought. Provide hard copy of written
material(s) with an explanation of how it was used
and the impact it generated.
A. Speech
B. Opinion Editorial
C. White Paper
D. Other
T-7 — Creative Tactic
Unconventional, creative tactic or approach used
as part of a public relations program.
A. Media Kit
B. Direct Mail
C. Poster
D. Event Invitation
E. Other

T-8 — Specialized Approach
A. Feature Story
B. Video Program
C. Public Service Announcement
T-9 — Digital/Social Media
Provide a hardcopy of supporting materials such as
screen shot, DVD or CD to show results/analytics.
A. Blog, Facebook or Twitter
B. Webcast/Webinar
C. Podcast
T-10 — Online
Provide a hardcopy of supporting materials such as
screen shot, DVD or CD to show results/analytics.
A. Website: External, Internal or Intranet
Communications
B. Online Publications
C. E-Newsletters or E-mail Campaigns
D. Educational or Multi-media Presentation

Tactics Entry Format
Judges will evaluate tactics based on a one-page
which should include the four areas listed below.
At the top of the page, include the entry category,
the title of the entry and who the entry is being
submitted by.

Judging Areas
Planning/Content
Describe the objectives of the entry and identify
the audience and strategies used. Include
information on research, if applicable.
Creativity/Quality
Describe what messages and materials were used.
What makes this entry unique?
Technical Excellence
How do the graphic and communications elements
set this entry apart?
Results
Indicate what methods of evaluation were used.
Results should provide evidence of how the stated
objectives were met and how the entry impacted
the success of a broader or ongoing program.
Evidence may be quantitative or qualitative, as
appropriate for the score and nature of the entry.

